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October 25,2007 

Ms. Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: Notice of Ex Parte Presentation, MB Docket No. 07-5 1, Exclusive Service 
Contracts for Provision of Video Services in Multiple Dwelling Units and Other 
Real Estate Developments 

Filed Electronically 

Dear Ms. Dortch: 

This is to notify you that on October 24,2007, Jim Conran and Bob Johnson of 
Consumers for Competitive Choice (C4CC), met with the following staff members in 
separate meetings: 

0 Christina Pauze (McDowell); 
Rick Chesin (Copps); 

0 Amy Blankenship (Tate); and 
Rudy Breoche (Adelstein). 

These meetings were in regard to the above referenced proceeding. 

The purpose of the meeting was to provide input on behalf of our consumer members 
regarding their experiences with video services in MDUs, as well as their concerns for 
exclusive access arrangements going forward. No materials were distributed. 
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Specific points made with staff were as follows: 

C4CC and its one million consumer members support the elimination of exclusive 
access arrangements between video service providers and MDU 
owners/managers. 
This practice is counter to the video choice benefits enjoyed by consumers in the 
general population, and is decidedly anti-consumer. 
We have considered the arguments in favor of maintaining the status quo and find 
them to be devoid of any policy justification. We emphatically reject the 
argument that captive consumers in MDUs are somehow better off with exclusive 
access arrangements, as these arrangements most often are inferior to what can be 
obtained by consumers in an open market. Moreover, depriving MDU consumers 
of market choices for video services simply by virtue of their type of domicile 
cannot be justified. 
Section 628 provides the Commission with legal authority to eliminate this 
practice and its discriminatory impact on MDU consumers. 
In today's market, MDU consumers are directly disadvantaged (1) economically, 
because the price they are forced to pay for video services is often above the 
market and/or does not provide alternative price points; (2) programmatically, 
because MDU consumers do not have the same choices in program packages, 
such as ethnic, special interest and/or family friendly packages; and (3) 
technologically, because exclusive access arrangements frustrate the use of 
private capital to deploy more advanced broadband infrastructure. In illustrating 
these points, we provided anecdotal evidence based upon complaints and 
comments received by C4CC from its members and other consumers for MDU 
video services. 

This letter is filed pursuant to Section 1.1206 of the Commission's rules. Please direct 
any questions to the undersigned. 

Respectfully submitted, 

/s/ Robert K. Johnson 
Robert K. Johnson 
President 
Consumers for Competitive Choice, Inc. 


